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Background
With almost a third of Britons spending over an hour a day on Facebook, brands are 
increasingly using it to recruit new business. But with big companies, popular blogs 
and friends’ posts constantly fighting for likes and shares, it’s harder for a business 
to get noticed on Facebook. 

Pact is London-based startup on a mission to get people drinking better coffee, by 
conveniently delivering fresh roasts straight to the door. They source the highest 
quality beans from farmers around the world, which are then expertly roasted in the 
UK before being sent to customers within 24 hours. Their flexible subscription 
model, coupled with their ability to recommend roasts tailored to personal tastes, 
has built up a host of loyal customers. 

Pact are already using Facebook successfully, but have only scratched the surface 
of the platform’s potential.

The challenge
Use Facebook to not just raise awareness of Pact, but to make people want to try it. 
Think about Facebook as a platform in the widest sense: what are its capabilities, 
and how could these change in the future?

Who iT’s for
Coffee drinkers (20-45 years) who regularly buy instant or ground coffee from the 
supermarket. They’re habitual drinkers but probably don’t give too much thought to 
the kind they buy and they have too much else going on in their lives to really ‘get 
into’ coffee and seek out the best stuff. They probably don’t know the difference 
that freshness of roast makes to the taste.

WhaT To consider 
•	  What will drive people to change their coffee routine?
•	  Which brands are using Facebook successfully, and what are they doing 

differently? 
•	  Be innovative. It’s not about how many likes a business has, it’s about using the 

platform differently.
•	  How can you use Pact’s existing social platforms to amplify your idea? 
•	  556million people access Facebook via their smartphone or tablet. How will this 

affect your response?
•	  Half of all Facebook users have more than 200 friends. How can Pact tap into 

this? Think about shareability.
•	  Consumers won’t engage with brands for no reason. What do they get out of it?

WhaT’s essenTial
•	  Your solution must have Facebook as the main media channel. You can extend out 

to other touchpoints if you wish, but Facebook needs to be the central platform.
•	  Maintain Pact’s tone of voice and approachability.

WhaT To suBmiT
See ‘Preparing Your Entries’, included in your brief pack, for full format specs – work 
will only be accepted in the formats outlined.

Main deliverables (mandatory)
Present your solution using either a video (max. 2 mins) or up to eight presentation 
slide images. 

Supporting material (optional)
The judges will only look at this if your main deliverable has impressed. This could 
include executions or mock-ups of your solution, or show your process and the 
development of your idea. 

You can submit the following as supporting material: interactive work (websites, 
widgets, apps, HTML, etc.); physical material (prototypes, mockups, etc). If your 
main deliverable is video, you can also submit up to four images. If your main 
deliverable is images, you can also submit video (max. 1 min).
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