
The Concept 
I have chosen the ‘Spread the Word’ brief which consists of getting non-word(s) into the Oxford English Dictionary via advertisement. 
The way I have decided to do this is by creating a non-profit organisation named ‘You’ve Been Tagged’ (hypothetical of course). 
You’ve Been Tagged was founded in 2015 by a group of social media gurus who wanted nothing more than to get so called ‘socially 
unacceptable vocabulary’ (commonly known as non-words) into the Oxford English Dictionary. As it is hard to gain interest with such a dry 
sounding subject, You’ve Been Tagged (YBT) was created to grab people’s attention, and that it did.  
YBT approached over 50 celebrities both online and in person, asking them to join the YBT Competition to get a non-word of their choice 
into the Oxford English Dictionary. The benefits of this were popularity for them, us and the chance to raise money for a charity of their 
choosing - all of this just for fun, no profit involved. In the end 8 Celebrities with their non-words & charities were selected. 
From there on YBT created a social platform for voting (an app). The way it works is people create a profile on this app, much like you would 
Facebook, just a lot less complicated. From there on you can access the voting section where you vote for your favourite celebrity/non-word, 
the donate section where you can donate to your selected charity if you choose, the Forum where members discuss and share their own 
non-words and finally their profile & other people’s profiles where you can post photos & statuses using the hash-tag for the non-word you 
support. The theory is that the new words like many others have (eg selfie) will take flight into everyday vocabulary and by the end of it, the 
dictionary will have no other choice but to place the words in the dictionary because so many people are using them.
When it comes to different forms of advertising (eg promoting the app itself) they are all listed on the following pages alongside visual 
representations.
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The App 
The app itself. This is the centre of our efforts, the place where the 
non-words are respected and really come to life. Below is a preview of 
what the app would look like and how it would function.

Intro Page 
Upon opening the app 
displays the YBT logo 
on the mandatory blue 
gradient background. 
Behind the YBT logo is the 
blurred buttons you can 
see in the second image. 
The blur remains for 1 
second before smoothly 
‘swapping’ so the YBT is 
blurred and the buttons are 
visible, allowing the visitor 
to navigate the app from 
there.

Profile Button 
The first button on the 
menu of the YBT app is 
the Profile button. When 
pressed it takes you to your 
own profile which is set up 
upon app download. The 
top image shows what my 
profile looks like, as you 
can see there is a profile 
picture, background photo 
and my name. Below 
this is the hashtag I am 
supporting (Kawaii) - this 
can be tapped and the 
profile of PewDiePie & 
Marzia (the ones who 
chose the non-word) would 
come up. Everything I 
choose to post under the 
#Kawaii appears below my 
information in a scrolling 
format. I can post anything 
that I think falls under the 
category of Kawaii and 
people can like this as 
many times as they like 
via the small heart button 
below the post image. 
#Kawaii in the top right of 
my post is clickable and will 
direct people to a ‘hashtag 
pool’ where other people’s 
posts will be visible. 
The image below is of 
Taylor Swift’s profile. Hers 
is a little different as there 
are 3 buttons directing 
people straight to her voting 
page, charity and to the 
#Polkadodge pool.



Vote Button 
Second on the list of 
buttons is the ‘Vote’ option 
which directs you straight 
to the top image to the 
right. This is the place 
where all the hashtags 
and contestant profiles 
are compiled in the same 
space. If for example I 
clicked on Taylor Swift’s 
#Polkadodge image, her 
profile (see last page, 
bottom right image) would 
come up. This easy access 
allows voters to view all 
the contestants easily and 
without hassle. Once the 
celebrity of their choice 
is chosen from the list, 
the vote button can be 
selected. The bottom right 
image is an example of 
what it would look like if you 
voted for Taylor. Only one 
celebrity can be voted for 
per person and once you’ve 
selected your champion all 
of your personal posts will 
automatically be tagged 
with the hashtag of the 
person you voted for.

Forum Button 
Within the Forum people 
have the opportunity to 
post their own non-words 
and their meanings. Other 
users can then like these 
posts and even see which 
hashtag the user chose (eg 
#Kawaii/#Wakeover. When 
the competition ends the 
non-word with the most 
likes (posted by a non-
celebrity / non-contestant) 
will receive a prize.



Donate Button 
The Donate button takes 
you to a page that is laid 
out much like the Vote 
section of this app, only this 
time the contestant’s words 
aren’t over their pictures, 
it’s the charity of their 
choosing that is. Donating 
is only a secondary feature 
of the app and is optional. 
The image on the bottom 
right is what it looks like 
once you have voted for 
your favourite celebrity, 
using Taylor Swift & 
Polkadodge as an example.

The App 
When on your iPhone home 
screen there is an app Icon 
titled YBT, short for You’ve 
Been Tagged. The icon 
is simple, containing two 
speech bubbles against 
a blue background. The 
speech bubbles represent 
people’s freedom of speech 
and the connectivity 
between members of the 
app. The hashtags within 
the bubbles show the 
different tags people are 
circulating around the web.



Advertising 
Because this is a competition there are many different ways that each 
celebrity may choose to advertise their word and similarly different 
ways to advertise the app itself.

Hashtag Hijacking the Web
The whole idea behind the hashtag hijacking scheme previously 
mentioned is that celebrities set trends, the new trend for each 
celebrity is their non word. Because the contestants are doing 
everything they can to win the prize by getting their word noticed, 
the idea is that they will be promoting their non-word as much as 
they can. People who want that specific word to win will hashtag their 
social media with that word. Like many words before (such as selfie) 
people will start using that word on their own media even if they have 
no knowledge of You’ve Been Tagged/the origin of the word. This is 
when the words start slipping into people’s everyday vocabulary and 
Oxford English Dictionary can’t simply ignore words in frequent use.
The two images shown are what the hashtag #THEFACE (Will Smith’s 
non-word) might someday look like. This is free word-of-mouth 
advertising that can reach people from all corners of the web.



Direct Mail 
Some think that direct mail simply gets crumpled up and thrown in the 
bin. This isn’t entirely true, if the DM is eye-catching enough, people 
may just get curious... These are sent out to random addresses for 
maximum effect.

The Envelope 
The envelope is the first 
thing people see when 
the mail comes through 
the letterbox. This is why I 
decided to make the front 
eye-catching and bold, 
much like the strategy I 
use for other formats of 
advertisement. The word 
‘You’ve’ is directing the mail 
at the person who sees it, 
they get the feeling that 
it is meant for them, thus 
striking curiosity, therefore 
making them want to open 
the letter. 

The Envelope 
The Envelope opening 
(back) is the same deep 
blue as the front to uphold 
the consistency of this 
brand, I chose white for the 
opening so that a sticker 
could be stuck to the letter 
so that even if people do 
throw the letter away, they 
will get to see the non-word 
and maybe Google it out of 
curiosity, thus leading them 
to the YBT website.

The Front 
The front of the flyer is the 
signature gradient blue 
with the gigantic non-word 
hashtagged across the 
entire thing. The reason for 
this is to drill the word into 
people’s minds. The design 
is so simple because the 
back of the card holds all of 
the information and having 
this on both sides would be 
overbearing. This is what 
PewDiePie and Marzia’s 
non-word direct mail would 
look like.



The Back 
Having an image of the 
celebrity is key because 
on the off chance the 
reader knows them (which 
is likely), it will encourage 
them to read on. It’s laid 
out in a similar format 
as the app to keep the 
consistency flowing 
with the website in bold 
letters towards the bottom 
alongside information 
on the company, app, 
contestants and the non-
word.
Below is an example 
of what Taylor’s 
#POLKADODGE direct mail 
would look like.



Merchandise 
Never underestimate the power of freebies! If it’s free, chances are 
people will take it without a second thought.

Stickers & Badges 
This method of advertising 
is quite discreet, making 
sure that people receive 
these items for free. If 
your friend happened 
to be wearing one of 
these badges, you’d be 
compelled to ask them 
what the non-word meant. 
This is spreading the word 
quite simply and easily 
via curiosity and word of 
mouth. 
The designs to the left are 
available as stickers or 
badges.



Self-Promotion 
Something that gives us a huge advantage is that we have some of 
the worlds biggest celebrities on our side.

Stickers & Badges 
Because YBT is non-profit 
and all about having fun, 
there are no limitations to 
how far the contestants 
might go to promote their 
non-word.  
One of the easiest ways 
to do this is using the free 
badges YBT has created 
in the masses for their 
audiences of millions (in 
Taylor’s case) to see for 
free. This is how trends 
get noticed and with as 
many people seeing it, the 
word will spread quickly. 
The images to the right are 
of Taylor live in concert 
wearing her #polkadodge 
badge. 
Below is a screen-shot of 
Taylor’s Twitter account 
containing a mock-up of 
how she might promote 
herself via social media. 
Using the web where 
millions of people have 
access to your content is a 
good way to grab attention.



YouTube 
YouTube is currently the most effective way of video advertising as 
you can pinpoint your audience and you don’t have to rely on people 
watching certain programmes to see your ads.

Video Promotion 
In recent years YouTube 
has become one of the 
most frequently viewed 
video sites of all time, more 
so than TV because of it’s 
availability and it’s free. It 
isn’t uncommon for people 
to promote themselves via 
YouTube. 
This also comes under the 
self-promotion category of 
advertising as there is no 
special camera crew or 
anything for YouTube, just 
good old fashioned chit 
chat.



TV Adverts 
These are some of the most viewed ads out there, especially when 
placed in the breaks of popular shows with high watch rates.

TV Adverts 
One of the biggest benefits 
of TV Advertisement is the 
wide range of ages that 
watch - it’s not limited to 
any specific genre or age 
range. The first image on 
the top is an advertisement 
made specifically for the 
purpose of promoting the 
YBT app. This is one of 
the easiest ways to get the 
message across, though as 
you can see in the bottom 
two images there are 
different ways to advertise 
using TV. 
For example the middle 
image is a mock-up of 
MTV’s coverage of Taylor 
live in Hong Kong. The 
fact that she is wearing a 
bright, eye-catching badge 
in these  videos is easy, 
inexpensive advertisement 
that may well catch on as 
a trend. This also links in 
with the self-promotion way 
of advertising. The bottom 
image is a mock-up of 
BBC’s coverage of London 
Fashion Week. Often in 
these kinds of media 
coverage, interviewers will 
talk to people randomly on 
the streets. If this happens 
and the chosen subject 
is wearing a YBT non-
word badge, either the 
interviewers attention will 
be sparked and questions 
will be asked on TV, or the 
viewers’ attention will be 
peaked. 

LIVE 

London Fashion 

Week



Facebook & Online Advertisement 
Plonking advertisements all over the web may seem a little bit 
random, however it is an easy way to grab people’s attention quickly.

Online Advertisement 
The layout of these online 
advertisements is based 
on the usual curiosity 
attraction. Firstly people 
will see the giant ‘You’ve 
Been Tagged’ so they feel 
as if the ad is talking to 
them, secondly the colour 
is appealing and bright. 
The last two factors are 
the blurred out faces in the 
background (these are the 
contestants, though they 
won’t know until the ad is 
clicked) and who can resist 
revealing a blurry face? 
The #clickmeandfindout 
entails the use of hashtags 
throughout YBT and urges 
the readers to click and... 
find out. 
Distributing these ads over 
the web will create a sense 
of ‘being everywhere’ or 
‘being present’ meaning the 
more people see these ads, 
the more they will recognise 
the brand and the non-
words.



Bus Advertisements 
Public transport may be tedious for travelling, but for advertising it’s a 
different story entirely.

TV Adverts 
People see bus 
advertisements no matter 
where they are - be it in 
town, outside your house 
or walking to work. Buses 
network around cities and 
towns so there is unlimited 
exposure to unlimited 
people with no restriction 
on age, race, religion 
etc. When it comes to the 
advertisements themselves 
I went for the eye-catching 
yet simple approach using 
Taylor and her non-word 
Polkadodge. On the second 
ad there is no website 
written, the reason for this is 
simplicity and the fact that 
if polkadodge is searched 
anywhere on the web, it will 
lead directly to YBT.



Billboards & Adshells 
Mainly aimed at people travelling around, these stationary ads will get 
the message across.

Billboards & Adshells 
Scattered around towns, 
under bus shelters and 
above motorways these 
advertisements are 
readable, eye-catching 
and interesting to look at. 
Playing on people’s natural 
curiosity they are pasting a 
word people haven’t heard 
before next to the faced of 
the ever so famous Taylor 
Swift. Of course people will 
be curious. If all goes well 
they will search the term 
pasted on the billboards 
and be directed to YBT 
or at least they will gain 
an understanding of the 
non-word, thus spreading it 
further.



Thankyou for viewing my Advertisement and Promotion module. 
 

All research and development is on my blog www.gemoomay.wordpress.com!


