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On the above two pages you can see I have compiled 48 logos which are to my liking. All of these are quite modern and interesting, 
they are in some ways logos I am aspiring to design on the level of. Next I shall be selecting 4 logos to investigate deeper.
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Here are the final four 
logos I have decided 

to analyse. I am rather 
keen on all four of these 
logos for many different 

reasons. I shall go on 
to look at the different 
aspects that make up 

the reasons behind 
these logos having so 

much visual appeal to 
them. I have realised 

that most of the logos 
I am keen on (judging 

from the ones on the 
sheets above) are either 
black, white, grey or red. 

I assure you this wasn’t 
on purpose when I was 
searching the web for 

logos I liked - maybe it’s 
just my style. Anyhow, 

the logos to the left very 
much conform to this 

speculation of the logos 
above, in my opinion 

they all look clean and 
aesthetically pleasing. 

That’s what matters most 
when creating a logo. 
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Miro Kozel

The reason I was drawn to this logo whilst searching the web was because of it’s clever play on 
the eyes. 
This logo is utilising something called ‘negative space’ which is a very simply concept when you 
think about it, however it can be extremely tricky to pull off effectively. 
 
One of the things I like about Miro Kozel’s ‘763’ logo is that instead of using a solid colour for the 
numbers 7 and 3, a texture has been used. This not only makes the logo more interesting, but I 
think it really breaks up the thick lines. The 763 logo is a little quirky and grungy almost - I thought I 
could utilise the technique of replacing a solid colour with a texture similar to the one used here 
for a weathered appearance.
The thing I thought studying this logo could help was the branding project we have received. I 
decided to choose to brand a shop named ‘Rebel’ and maybe using negative space and/or 
the texture trick on the logo I will create for this shop could just add that edge and grungy look 
to complete my branding for this shop. Of course these two techniques can easily be used for 
many, many logos over many different fields of branding which is what I find so special about 
763 - it could be used for any number of things and will never lose its edge, it doesn’t need a 
current trend to uphold it’s effectiveness.

Something I have taken 
note of for when I am 
creating logos of my 
own is how everything is 
placed perfectly without 
mistakes including 
the angle at which 
the edges of the 7, 6 
and the three line up 
perfectly without even a 
slight incline or decline 
in the angles. You can 
see next to the red lines 
I have places how their 
angles are exactly the 
same.

To the right I have a close-up of both the texture 
of this logo and the negative space part of the 
design. Something I have always been worried 
about when using textures in logos is that it will be 
overpowering in conjunction with the shape of the 
logo, and would therefore overwhelm/distract the 
viewer from the real skill within the logos design 
and purpose. The 763 logo on the other hand has 
used texture in such a way that it keeps the form 
to the logo has the main focus of this design. I like 
that. Also for the negative space, I am intrigued 
how they have used the dot as something visually 
pleasing (a decoration if you must) but it also 
serves a purpose. The fact that it is detached from 
he 7 and 3 is something I wouldn’t have thought 
possible but it looks plenty good enough.
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The thing that drew me to this logo in particular is it’s simplicity. In my opinion the 
way the designer has used such a fine font with nothing special about it, but they 
taken away part of the two A’s is really clever. It is taking something simple or 
‘boring’ and making it unique; something that people can look at and instantly 
recognise as the branding of that particular company.  
Something else that is clever is how the designer has taken quite a long name and 
shortened it into the three rather memorable letters of A, P and A. This is a method 
that can be used not only to make the name easier to remember but to use a a 
‘decoration’ of sorts, meaning it’s there purely to please the person viewing.
 
Below is a picture of the logo imposed onto a background. This really got me 
thinking about how not only the logo plays the biggest part in branding, but also it’s 
placement, how it is positioned, where it is positioned, how near to other objects, 
what colour and many more. Every factor of the surroundings count just as much as 
the logo itself.

Below is a screen capture of the website showing the 
logo in context, re-enforcing how it is placed within a 
certain amount of space from any surrounding objects. 
I like how the simplicity of the logo works with the clean 
feeling of the website. It helps to know your company 
before you brand it.
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My next choice is the Audi logo.  
This logo is one of my favourites because it looks like the cars it sells - 
mysterious and high end. Having a vast knowledge of the company 
you will be branding is essential because if you are branding a babies 
clothes shop and give it something like this Audi logo things aren’t going 
to go down well.  
The metallic finish to this logo gives it an expensive vibe, though not 
totally out of reach, the use of cold, silver colours is the main culprit of 
this - also the colour choice makes this logo very easily transferred from 
backdrop to backdrop, whether it’s placed on letter heads, cars or on 
a building, nothing can detract from it’s elegance.

To the right is the history of Audi’s logos. As you can 
see the marques which were originally all based in 
Saxony – Audi and Horch in Zwickau, Wanderer in 
Chemnitz-Siegmar and DKW in Zschopau were each 
part of what we now know as Audi in Germany. These 
four merged in 1932 to form Auto Union AG which was 
the second largest motor vehicle company of its day. 
I think the concept of having four rings to represent 
the founding of Audi is such a cleaver idea, even for 
people who don’t know the history behind Audi or 
what the four rings represent, it still manages to look 
pretty and give off the feeling of unity. 
In terms of font, it’s (again) a lot like the cars - slick, 
angular and not overly snazzy. 
I find the transition from pen and ink graphics to full 
HD metal replicas is quite the drastic change for just 
a century, though the transition is one which I find 
interesting. Back in 1909 the trends were clearly a lot 
different from those here today.
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The Apple logo is possibly one of the most well known in the 
world of technology.  
I am amazed by it’s simplicity - it is exactly as the company name 
suggests, an apple, only this one has a bite taken out of it’s 
surface. This is a symbol type logo that can be placed just about 
anywhere and still look really classy. I think it’s the simplicity that 
makes this logo so unique, there aren’t many companies who 
can have something so simple yet recognisable as the face of 
their company the way apple has pulled it off - apple is almost 
too simple, yet everyone (including me) seems to like it.

How hard can it be to draw an apple and fill it in white? A whole 
lot harder than I thought apparently. I have been looking into the 
construction of logos like Apple’s and it seems that the process and 
sheer precision behind creating these simple logos is not so simple. 
As you can see to the right there is a diagram that shows the 
Apple logo’s proportions from a more technical point of view. The 
whole thing is created from the golden ratio which is an incredible 
smart idea because the golden section is meant to be the perfect 
balance of everything, it is the shape which the earth and is equal to 
1.61803398875. Using the harmonious golden section is the best way to 
get harmony within every aspect of the logo - using harmony to create 
harmony.

It’s incredibly interesting to me how logos were more 
complicated in the past and simpler in the future, with 
technology and everything else getting more advanced and 
complicated the further in the future we get it is surprising that
logos haven’t gone the same way.


